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The key is creative, laser-focused lead generation, based on an inbound
marketing strategy that I designed exclusively for orthodontics.
In this report, I’m going to give you coveted industry tips that other marketing professionals treat
with the secrecy of Grandma’s rum cake recipe. You’ll learn:
1. The lead generation strategy that drives new patients to orthodontic offices
2. Keys to a workhorse of a website that effectively converts visitors to patients
3. How to launch the perfect, high-ROI lead generation strategy on
your website

BUCKLE UP.
WE’RE ABOUT TO KICK PRACTICE GROWTH
INTO HIGH GEAR.
Prefer to speak with the founder of The Dental Boost, Mike Pedersen?
Click here to make an appointment now!
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SALESMEN…You avoid eye contact with them at the mall.

You try to politely to end their phone calls during dinner.
You avoid them at parties, because you already have life insurance.
The salespeople who interrupt your life and try to entice you to buy their stuff are
beyond annoying. They can appear downright rude. But what a horrible job they
must have, blindly starting seemingly random conversations, banking on luck that
their captor (you) will show an interest in their product. While orthodontists do have
to sell their service, fortunately, you don’t have to be “that guy.”

I’m about to show you how to get

PRIMED AND READY
ORTHO PATIENTS

COMING TO YOU.
…and it’s going to tick off other marketing companies, because
these are trade secrets.
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The Proven Lead Generation Strategy for Orthodontists
After investing in 25 years of marketing education and spending over $300K to get here, I’ve
developed and implemented a strategic lead generation* marketing tactic that works for
orthodontists.
Now you can have the benefit of my expertise. This strategy brings you new patients by
leveraging online, inbound marketing**.
It all begins with a painstakingly developed lead page, on which every word is strategically
selected for optimal results.

The lead page energizes interest that grows and grows to the point when your web
visitor has no intelligent option, but to provide their email address so they can get
more information.
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*LEAD GENERATION (v.): Initiation of patient
interest that leads them to your practice.

**INBOUND MARKETING (n.): Driving purchaseminded, targeted patients to you.

A type of inbound marketing.

Opposite of outbound marketing, in which you
throw out hooks to reel in patients.

We drive targeted patients to your landing page by way of strategically designed Facebook
Ads.
Each ad is crafted by a Facebook Marketing Expert who knows the most concise presentation
of important key phrases to spark engagement from your ideal orthodontic patients.
We employ evidence-based techniques in ad design and demographic marketing. From your
Facebook ad, the potential patient enters the landing page.
That expertly designed landing page builds the value of your orthodontic services, spotlighting
the benefits that patients crave. It builds upon mystique, drawing patients closer and closer to
an emotional desire, a need to know more, learn more, experience this amazing opportunity
firsthand, as your patient.

By the time he reaches the email capture form, your potential patient is
not only willing, but eager and excited to give you his email address.

We create a strategic
Facebook Ad that drives
patients to your Lead Gen
Page
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Potential patients land on
your lead generation page

Emotionally driven content
makes reader CRAVE MORE
INFO.

READER gladly provides
email for second phase of
strategy.

Your potential patient immediately receives an informative report in exchange for
his email address, much like the report you’re reading right now, but on the subject
of orthodontics.
A series of preplanned, strategically composed emails
will automatically land in your potential patients’ in
boxes over a series of 5 weeks. Each email will be short,
and the info will further drive the emotional desire to
call your office and book an appointment.
While all this is going on, your website must be
designed to promote engagement and interest. It cannot scare potential patients
away!

EVERY WEB VISITOR THAT DOES NOT CALL YOU
COSTS YOU THOUSANDS OF DOLLARS.
Let’s look at that statement again, in regards to specifics about traditional braces.
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EVERY WEB VISITOR THAT DOES NOT CALL YOU
COSTS YOU THOUSANDS OF DOLLARS.
CostHelper.com says that the average cost of
traditional orthodontics is $5000.
Just 10 lost leads over 30 days, not converted to new
patients, means $50,000 YOU LOST in one month.
That’s a loss of $600,000 revenue each year… not
counting their referral of friends and family to you.
In light of this, your website, lead generation strategy, email program, and front
office reception needs to be spot-on, at the peak of their game every single day!
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And just one more time for INVISALIGN...

EVERY WEB VISITOR THAT DOES NOT CALL YOU
COSTS YOU THOUSANDS OF DOLLARS.
Google says that the average cost of Invisalign is up to $8000.
Just 10 lost leads over 30 days, not converted to
new patients, means $80,000 YOU LOST in one
month.
That’s a loss of $960,000 revenue each year… not
counting their referral of friends and family to you.
Again, it’s undeniably evident that your website, lead generation strategy, email
program, and front office reception need to be spot-on, at the peak of their game
every single day!
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So, in addition to giving you a no-fail, strategic lead generation strategy designed
exclusively for orthodontists, it’s imperative that we evaluate your website
conversion strategy.
Here’s what you need to know:
 Underperforming websites are a money pit.
 High-ranking and high-converting websites can increase revenue
by HUNDREDS OF THOUSANDS OF DOLLARS EACH YEAR.

QUESTION: When was the last time you added
new information to your website? If you aren’t
sure, stop reading this and go check.
 High-ranking websites are updated multiple times per month to maintain their status in Google results.

So what does a “great” website need?
Why is your site underperforming?
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Your website must accomplish two things:
1. RANK HIGH ON PAGE ONE OF GOOGLE. Ideally it will show up multiple times on page one for your
targeted keywords.
2. CONVERT VISITORS TO PATIENTS. This depends on appearance, ease of usability, and opportunity for
engagement, among other things.
ALL ASPECTS OF YOUR SITE MATTER:














Domain Name
Age
Colors
Images
Content
Keywords
Internal & Incoming Links
Headings, Subheadings, Titles
Calls to Action
Design/Layout
Backed Coding
Meta Data
Updating Content

I will evaluate your site and let you know what needs to be done to transform it into the 24/7
workhorse you need, to drive more patients to your office.
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 ARE YOU READY TO STOP SPENDING MARKETING DOLLARS ON CHANCES?
 ARE YOU READY FOR A PROVEN INTERNET MARKETING STRATEGY WITH GREAT RETURN ON INVESTMENT?


DO YOU WANT TO SEIZE THAT LOST REVENUE OF
POTENTIALLY HUNDREDS OF THOUSANDS PER YEAR?
It’s not rocket science. Do this:
1. Call 866-500-1414 to talk with me, Mike Pedersen, and we’ll review your current website together.
2. Redesign or freshen up your website, according to key points defined in the strategic orthodontist
marketing plan I develop for you. Your website must convert patients into appointments!
3. Implement the orthodontic lead generation program, designed and developed by me, after years of
study and hands-on experience in the Internet marketing industry. This evidence-based technique will
drive patients to your office!
4. Maintain your workhorse website with a strategic content marketing program, custom developed for
your site’s unique rankings, to keep current high rankings consistent, while boosting low-ranking keyword
phrases.

Prefer to speak with the founder of The Dental Boost, Mike Pedersen?
Click here to make an appointment now!
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ABOUT MIKE PEDERSEN, Founder of The Dental Boost
For over two decades, Mike Pedersen has helped businesses plan and execute effective
digital marketing strategies. His online marketing expertise comes with 15 years of
experience guiding clients through the maze of marketing on the Internet. Mike makes
his home in Scottsdale and enjoys working with dentists and specialists across the
United States and abroad.

What Clients Say…
“The Dental Boost has been such a pleasure to work with so far. We discovered this
company through a speaker at a dental convention and decided to reach out after
having a difficult experience with our previous contracted web designer/master. The response time before and
after signing our contract has been extremely swift. Mike, the founder, takes pride in his customer service skills
and it really does show. The support team is always very kind, prompt, and helpful as well. We are overall so
happy we found The Dental Boost marketing and working with them has been a breeze!” – Noel Brizendine,
External Marketing Coordinator for Bright Orthodontics
“Mike has been an excellent resource and a wealth of information in so many areas: SEO, Video Marketing,
Content Marketing, Social Media, etc. Not only is Mike extremely knowledgeable, he is timely and is always
looking for the best way to get a high return on your investment. He took the time to learn about my business
first and then tailored an online marketing plan that fit my business specifically. Excellent results! Thank you
Mike!” – Megan Eldridge, Occupational Therapist

Prefer to speak with the founder of The Dental Boost, Mike Pedersen?
Click here to make an appointment now!
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“When I hired Mike Pedersen of The Dental Boost, I didn't know if my site was working. Apparently it wasn't
because after talking and instituting Mike’s ideas my site has zoomed in the rankings and best of all I'm
getting more calls. How do I know? Mike sets up tracking and analytics with almost everything he does. I feel
comfortable know what I'm paying for is returning 5-10 times what it generates in production. My advice- listen to
MIKE!!!" - DE, San Diego Dentist

"I recently acquired a dental practice and needed help in creating an immersive and informative web page to
drive patient interest. I reached out to Mike and his team at The Dental Boost, and they have proven to be a
fantastic resource. Not only did they design a web page that was beyond what I had envisioned, but they also
enabled me to make changes and be as involved as I desired. To anyone looking for a knowledgeable and
quality resource in web design and SEO do yourself a favor and talk to Mike and his team at The Dental
Boost." - MJ, Tucson Dentist

Prefer to speak with the founder of The Dental Boost, Mike Pedersen?
Click here to make an appointment now!
“Unfortunately my new website/SEO management company, The Dental Boost, found they had a lot cut out for
them. I was told 3 months ago that because there were so many infractions to Google’s rules…that there was a
50% chance of Google NEVER recognizing my URL nor website again (no matter if clean). That would mean I
would have to dump my URL, my brand, and start over. That would cost tens of thousands. I was sick at the
thought.
“So Mike Pedersen at The Dental Boost cleaned up ALL of the bad links and ‘disavowed’ the website to
Google. We have had to wait 6 weeks to see if the rankings start to improve and would then know that Google
accepted our ‘I’m sorry…we didn’t know’ plea.
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“My rankings are improving and Google is recognizing my website. Now I can rest easy that I am not having to
rebrand. The thought of having to start litigation with [former website company] for what they did turned my
stomach, as I am not that personality for litigation. But if I had to spend money to rebrand…then they would have
to help me correct what they did wrong.
“Mike Pedersen is the first website/SEO company that has been completely transparent and up front. He
is a delight to work with and has been known to contact me/send emails at the early morning/ late night
hours. Even Weekends. He even sent me an audio recording of him giving me updates so that his voice
intonations would get the point across correctly as sometimes written words/emails can be construed different
ways. He definitely knows his stuff!” - JF, Virginia Dentist

Prefer to speak with the founder of The Dental Boost, Mike Pedersen?
Click here to make an appointment now!
“I have been a satisfied customer of The Dental Boost for the past seven months. Mike Pedersen and his crew
have significantly improved our existing website and helped us become more visible to internet
searchers. I appreciate that I can contact him and set up telephone calls to discuss project updates and desired
improvements. His writers have created intelligent, unique content for our site that is both informative to patients
and valuable from an SEO perspective. I’m glad that I don’t have to take the time to write the content.
“His services are not free, however, I do feel that his fees are reasonable and worthwhile. When we need
to make changes to our website or to perform extra projects, he provides us the cost ahead of time so that
there are not financial surprises. I like that the SEO marketing is automatic and does not require much day
to day time from me at all. Over the months that we have worked together we have seen our online traffic
increase and it has translated to more new patient telephone calls and appointments. I would recommend
The Dental Boost.” – Dr. PN of Arizona
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